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EXECUTIVE SUMMARY

2.

The Corona pandemic is disrupting public life. The necessity of staying at
home and "social distancing" is a new situation people find themselves in
now.
The changing circumstances have significant impact on people's life and daily
routines. Private time spent and the consumption of media are one of major aspects.

3.

Stay-at-home-consumers massively increase their usage of certain media channels. Predominantly
TV and online channels benefit, whereas OOH or Cinema is mostly affected (obviously).

4.

The current situation reveals a unique and valuable opportunity
for brands to create a higher "proximity" to consumers.

5.

Content and messaging are key: they need
to address the right tonality and relevance!

6.

Brands stepping back now and remaining "silent" are less likely to leave an impact.
Furthermore, a "comeback" after a long break will require even more resources.

7.

Streamline efforts by bridging the gap between media and
creativity (in the Serviceplan Group we call it ÜberCreativity)

1.

THE SUN WILL
COME OUT
TOMORROW

PLEASE GET
IN TOUCH
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LEGAL INFORMATION
1.

All rights to the presentation and its contents (including concepts, designs, prices, conditions, plans, etc.) as well as any
know-how on which the presentation is based on shall remain with the Agency for an unlimited period of time,
regardless of whether the presentation contains copyrights, rights of use or property rights and whether the
presentation was only shown or handed over.

2.

The contents of the presentation are business secrets in the sense of §2.1 GeschGehG. Any unauthorized use or
disclosure of the contents without the prior express consent of the Agency shall be deemed as a violation of the
GeschGehG. All contents of the presentation are subject to strict confidentiality.

3.

By presenting and / or providing the presentation, the Agency does not grant any rights to the presentation or to the
contents of the presentation. Any use, exploitation, duplication, processing as well as any forwarding to third parties in
relation to the presentation and its contents is prohibited and requires the express written consent of the Agency.

4.

With regard to photos, logos, graphics, sketches etc. contained in the presentation, no copyright or other rights are
granted by the presentation and / or transfer of the presentation. These rights are to be acquired separately. Any use
without explicit granting of rights is prohibited.

5.

Clause 1-4 apply accordingly to all further documents which should be presented or handed over with presentation and
/ or delivery.

